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CRS Summary Quick Look. . .  

 Voluntary program since 1990
 Insurance premium reductions that recognize FPM “BMPs”
 Based on “CRS Class Ratings,” - Class 9 to Class 1 
 Recognizes 19 creditable activities of 100 elements 
 Tremendous growth
 70% of all NFIP policies in CRS communities
 Annually, 50 new communities each year 
 Annually, 75 community es advance in CRS Class 

 Many source of support and assistance
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330 – Outreach Projects

Projects
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330 – Outreach Projects
Manual Page 330-5
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330 – Outreach Projects

2000’s Research Findings
Objective is to change behavior
Good programs work:  behavior changes
Good programs:
 Are locally tailored
 Are positive
 Say what people should do
 Repeat the message
 Repeat the message from different sources
 Evaluate and revise
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330 – Outreach Projects

Objective
Provide the public with information needed to:
 Increase flood hazard awareness 
Motivate actions to reduce flood damage
Encourage flood insurance coverage
Protect the natural functions of floodplains.



Visual 330-7Visual 330-7

330 – Outreach Projects

Elements
a. Outreach projects (OP) – max 200 pts

b. Flood response preparations (FRP) - max 50 pts

c. Program for Public Information (PPI) 
up to 80 additional pts to OP credit total 

up to 20 additional pts to FRP credit total

d. Stakeholder delivery (STK) 
up to 50 additional pts to OP if delivered by non-government
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330 – Outreach Projects

332.a Outreach Projects (OP)
Clearly state what the audience should do – Action!!
 “Get a floodplain permit from…”
 “Buy contents coverage”, or 

Provide basic information with a note on where to get more information
 “You are in a floodplain. Find out more by calling…”

Credit criteria 
1) Project must be disseminated annually
2) At least one project must cover flood insurance

Manual Page 330-7
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330 – Outreach Projects
Manual Page 330-4
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330 – Outreach Projects
Manual Page 330-8
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330 – Outreach Projects

332.b Flood Response Preparations (FRP)
Messages for before, during, after a flood
Typically a “package” of materials

Manual Page 330-9
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330 – Outreach Projects
Manual Page 330-10
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330 – Outreach Projects

Credit points for FRP 
(a) Informational materials:  1 point/topic
(b) General outreach projects:  2 points/topic
(c) Targeted projects:  6 points/topic
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330 – Outreach Projects
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330 – Outreach Projects
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330 – Outreach Projects
Manual Pages 330-12 – 14

332.c Program for Public Information (PPI)
Credit criteria
1. Committee
2. Assess public information needs
3. Formulate messages
 Can add four more

4. Identify projects
5. Other initiatives
6. Document
7. Monitor/evaluate
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330 – Outreach Projects
Manual Pages 330-17 – 18

332.d Stakeholder Delivery (STK)

30% increase in credit for PPI projects
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330 – Outreach Projects

• A PPI by itself receives NO CRS credit.
• Outreach Projects associated with the 

PPI receive credit.
• Their must be a correlation between 

Outreach Projects and the PPI.
• PPI messages must be added to OP’s.
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330 – Outreach Projects

Common Reasons for 

Reduced PPI Credit

1. Lack of information of committee 
makeup and meetings

2. No inventory of existing projects
3. Copying CRS examples verbatim
4. No review of other CRS activities
5. Unclear message and project list
6. OP projects submitted for credit not 

mentioned in the PPI
7. OP projects don’t convey the same 

messages listed in the PPI
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330 – Outreach Projects

www.CRSResources.org
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CRS Outreach Closing  

• Messages of action motivate the consumer
• Messages repeated from several sources raise credibility
• Calculating credits is tedious. . .  yes it is
• PPIs. . .  are the way to go
• Good outreach works!
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